
Ford Focus – Integrated partnership

Advertiser’s objective:
To drive brand awareness of the Ford Focus on 
handbag.com  
To create an association between Ford Focus’
positioning of ‘life’s better when you take control’ and 
handbag.com’s brand.
To drive traffic to the Ford Focus website. 
To persuade users to visit Ford dealerships to test 
drive Ford Focus’

Mechanic:
Sponsorship of handbag.com’s Business Plan 
Awards 
Advertorials and competitions
Test drive promotions with vouchers
Newsletter advertisements
ROS banner, button and pop-up advertising

Results:
“Our year long relationship with handbag.com generated
a great response and helped to change the perception of
the Ford Focus brand amongst its target audience. This
was achieved through an integrated and interactive
approach in communicating  with the handbag users”
Claire Valoti Account Director mOne

handbag.com – Case study


