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SEO and PR

Social media and engaging in online conversations
PPC — trademarks

Broadmatching and negative search

Targeting

Universal search

Mobile




Find unigue selling points to get authoritative links




...and engaging in consumer conversations




Allow bidding on trademarks without permission?

Allow trademarks to be used in copy without permission?

Will remove bids once complaint is made? /

Issues
* Broadmatching and synonymous keywords

* Misspelt trademarks
 Affiliates
» Asking permission

Intellectual property office, trademark page: http://www.ipo.gov.uk/tm.htm




A useful tool but...

e Uses current and previous search

* |nappropriate searches (sex, pornography etc)
 Wrong creative — can appear next to searches
« Dally budget — can be affected

Use hegatives!




Demographic
Behavioural







It's here, and it Is being used!

Test now, don’t miss out

on key learnings.
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How to keep track



1. Attend Search conferences (Search Engine
Strategies)

2. AsK search engines and agencies directly!

3. Desktop research; websites and blogs




IAB Search Help Centre:
www.labuk.net/search

Search Engine Watch
www.searchenginewatch.com

Sphinn
WWW.Sphinn.com

Search engine blogs
http://qgooglebloqg.blogspot.com/
http://www.ysearchblog.com/
http://blogs.msdn.com/livesearch/
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Thank-you!

lack@iabuk.net




