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large audience – but slowing growth

Source-1 Strategy Analytics Global Cell Update Oct 07, 2JupiterResearch Mobile Model, 10/06, 3Ofcom August 2007

� 60.2 million people1

� 49.2 million people own a phone1

� 67.1 million active mobile connections2

� mobiles outstrip fixed line phones 2:13

� audience growth down below 5%
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� pricing and packages, e.g. browsing bundles

� usability, e.g. on-device experience

� content, e.g. TV, music, maps

� devices, over 25m new ones a year in UK

encouraging further use of non-voice services
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Source; Strategy Analytics Global Cell Update Oct 07
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who’s browsing mobile internet?

29% 30% 22% 11% 8%

under 24 25-34 35-44 45-54 55+

67% 33%

men women

Source; MMetrics August 2007
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mobile v fixed – behaviour

� mobile

� communication

� quick info access

� boredom relief

� social

� competition for devices 

� fixed

� browsing

� immersion

� interactivity

� size

Source; Multimedia Refresh Positioning & Product Research Sept 2006 - Spinach, Exposure - Orange
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mobile advertising 
overview
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all about the advertising

Inventory types

� mobile internet

� mobile video/TV
� device/application

� messaging 
� other
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 £2m £2m £3m £4m £7m £7m

 £23m

 £51m 

 £88m 

Display Search TV
Broadcast

SMS VoD In-Game Other
Download

Apps

MMS TV
Streaming

UK mobile advertising worth £187m by 
2011

Source- Strategy Analytics July 2007
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the power of mobile advertising

� targeting…

� …at the right time

� intimacy 

� reach

� always there, always on
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what we know now
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acceptance of mobile advertising

nearly 50% of 17-24 year olds are 

happy or neutral towards receiving 

adverts on their mobile for cheaper 
or

free mobile content like music, TV 
or 

games

Source- Mobile UK Consumer Survey, Informa Telecoms and Media, June 2007
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exposure
uncovering mobile media consumption and attitudes to advertising
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so, to sum up

� audience

� change in operator mindset

� powerful medium 

� attitudes

� where we are now
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