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2.6 Billion Mobile 
Phones

1.17 Billion TVs

Mobile Tracker 5/2006, Business Week 10/2006



…but the mobile consumer 
wants more………..



AT&T Plans Push in Wireless, Ads
BY AMOL SHARMA AND ALMAR LATOUR 

AT&T Inc., which became the world's largest 

telecom company by closing the $86 billion 

acquisition of BellSouth Corp., will 
aggressively push new wireless services to 

corporate customers and consumers, and 

make advertising a key revenue stream, 
according to Chairman and Chief Executive 

Edward E. Whitacre Jr.

Vodafone Gives 

Mobile Advertising 

a Push

BY CASSELL BRYAN-LOW 

Vodafone Group PLC is ramping up its 

efforts to push ads to its cellphone-

service customers in a move that -- if 

successful -- could help shape the 

nascent mobile-advertising industry.

Filmmakers - Some Big 
opportunities On Tiny 
CellphonesBY PETER GRANT 

The American entertainment industry, a world leader 

in movie and TV production, is now taking the lead 

in developing video content for mobile devices, the 

so-called third screen.
Last month, for example, News Corp.'s Fox network 

launched its 10th "mobisode" series for cellphones, 

a spinoff of its hit show "Bones." Another series 

created for cellphones by TV writer Donick Cary, "Lil' 

Bush: Resident of the United States," was so 

popular it was picked up by Comedy Central for 

regular TV.Meanwhile, film schools at Boston University, the 

University of California, Los Angeles, and others are 

giving classes in producing videos ...

Google Offers New 

Details On Its 

Cellphone Strategy

BY KEVIN J. DELANEY AND AMOL 

SHARMA

Teens prefer 

targeted mobile ads

Jemima Kiss

Tuesday April 3, 2007

MediaGuardian.co.uk

British teenagers are more than twice as willing to 

receive adverts on their mobile phones if they are 

targeted to their interests, according to a survey. 

A survey by Q Research of 1,500 teenagers in 

January found that 71% would accept mobile ads 

related to their interests, compared to 32% who 

would accept non-targeted ads…



More Voice
More Text
More Internet
More Music
More Video

But Without Paying More



How do we make mobile video 
scalable?



Ad 
supported 

mobile video



Play video here





TV

It’s not so different we’ve done 
it before

INTERNET



What makes mobile special

TargetingFrequency ManagementConsumer control



THE CONSUMER 
RELATIONSHIP WITH THEIR 

MOBILE

RHYTHM IS 
ENTICING THE 

BEST CONTENT



How do we know it will 
work…..



Some stats



300,000 unique users in 
month one



2.5 million videos viewed95% satisfaction 
with service3 views per person per day



What about measuring brands?
EPG Entry Page Spontaneous Ad 

Recall
Prompted Ad 

Recall
Brand Messaging 

Recall



Average Research Results
Spontaneous Awareness of 14%
Prompted Awareness of 62%
Correct message attribution of 67%
Consumer satisfaction with service 84%
Has lead to 88% of clients repeat booking 



Thank You!

Owen Hanks
RhythmNewMedia.com


