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1.17 Billion TVs

2.6 Billion Mobile
Phones




...but the mobile consumer
wants more







More Voice
More Text

But Witheuntesnang More

More Music
More Video




How do we make mobile video
scalable?
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supported

mobile video




Play video here







It's not so different we've done
It before
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What makes mobile special
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How do we know it will




Some stats




300,000 unique users In
month one
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What about measuring brands?

EPG Entry Page Spontaneous Ad Prompted Ad Brand Messaqing
Recall Recall Recall




Average Research Results

Spontaneous Awareness of 14%
Prompted Awareness of 62%

Correct message attribution of 67%
Consumer satisfaction with service 84%

Has lead to 88% of clients repeat booking




Thank You!

Owen Hanks
RhythmNewMedia.com




