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1. Understand your networks
2. Be useful to your networks
3. Be “live” in your networks



Trends in social media 
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Tenure and the ladder
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Evolution continues apace
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Open networks 
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Privacy 
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The ultimate expression of consumer power?



Social is not a channel
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Like the rest of the web: super-complex online networks, 
ecosystems…



…or a funnel.
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The traditional marketing funnel

Image: Forrester



COPYRIGHT ICROSSING �	

Network effects and the marketing funnel

Image: Forrester
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Targeting Engagement



Experiences and ecosystems
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You can compete product by product…
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Or develop your own experience and ecosystems

Image: Joshua Porter
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If you read just one blog: www.getelastic.com



1. Understand your networks
2. Be useful to your networks
3. Be “live” in your networks
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