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1. Understand your networks

2. Be useful to your networks
3. Be “live” in your networks
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Evolution continues apace
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Open networks

friends everyone

Ed Share something

James Byford posted two messages on Twitter

“the garden.. http://www.flickr.com/photos/j..."
46 minutes ago - Comment - Like - Hide - More

“on heliday. enjoying pettering at home with sunshine streaming threugh the house. next up tidying the garden.
was wonderful last year."
46 minutes ago - Comment - Like - Hide - More

e# James Byford published a photo on Elickr

Freedom manifesto: guidance for taking a few days off

13 minutes ago - Comment - Like - Hide - More

f:] James Byford posted a blog post on Jim's Attic

Freedom manifesto: guidance for taking a few days off
34 minutes ago - Comment - Like - Hide - More




Privacy

1 I think consumers rights
in this are very important - we
haven't seen the results of
these systems being used

b

Sir Tim Berners-Lee




The ultimate expression of consumer power?
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Social I1s not a channel




Like the rest of the web: super-complex online networks,
ecosystems...
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...or a funnel.




The traditional marketing funnel

Image: Forrester




Network effects and the marketing funnel
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Targeting Engagement




Experiences and ecosystems




You can compete product by product...




Or develop your own experience and ecosystems

Image: Joshua Porter







f you read just one blog: www.getelastic.com




1. Understand your networks

2. Be useful to your networks
3. Be “live” in your networks




hank you
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