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Hilton

One of the hottest sectors online, exposure
levels can literally make or break a brand in the
cut-throat travel industry. That’s why with hun-
dreds of hotels under a variety of distinct brands
to market, Hilton International decided that
they needed to up the ante in the digital world
by implementing a robust and ambitious search
strategy encompassing both SEO and PPC.

the brief

Hilton International needed to develop an innovative
strategy for marketing 250 individual hotels across 10
languages, incorporating huge keyword volumes and all
with multi-channel click path analysis applied. Presenting a
clearly focus set of requirements, the world's leading hotelier
put in place a number of key performance indicators:

An ROI of over 10:1 on 80% of the campaigns
Increase sales generated by PPC by 4X

Optimise page copy to reduce bounce and maximise
conversions

Flexible reporting to detail ROl and CPB (cost per
booking) for each hotel

® Explore new channels and online mediums

® Drive more than 1,200,000 unique visits to Hilton.com

bigmouthmedia

big, clever digital marketing

ROl increase

20:1

Time to call in the experts at bigmouthmedia

Bigmouthmedia's team of PPC, SEO, and Technical, Linguistic, Copywriting and Travel Strategy experts got
to work developing a campaign with an ambitious range of targets including 100% transparency, ongoing
expansion and a multi-tiered, technically advanced methodology. Several years on, with an ROI of over
20:1, the campaign continues to develop and improve.

the campaign

With 150,000 keywords and 250 individual hotels to manage,
bigmouthmedia's travel strategy team implemented a broad
keyword, multilingual campaign, working with Hilton's
chosen analytics provider and using our in-house analytics
analysis to continually refine and improve a campaign that
included several key elements:

Geo and Demo targeting

Stringent negative-keyword association ringfencing
On-page optimisation

Multi-option, value-add reporting

Over 2,000 individual campaigns within the overall
account

Implementation of Google Local

the client

the result

Hilton International has seen a tremendous hike in
bookings, drop in bounce rates, and a huge reduction in
CPA. Setting new industry standards, the campaign
continues to grow and, as our performance statistics
demonstrate, the results continue to improve:

In the first year sales volumes tripled

By the end of 2007 sales had increased 12X since the
campaigns began

Revenue generated through PPC has increased by 19X

Hitwise Year on Year figures show a 91% hike in searches
for the word "Hilton"

ROI has increased by 178% since campaigns began

"Bigmouthmedia have been a key element in driving forward our online marketing strategy. Their expert knowledge and hard work has
led to some excellent results" Danny Barrasso Director, Online Marketing & Retailing at Hilton
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