
Through in-text video advertising, Flora double-underlined words like “healthy-heart,” “breakfast,” and “lower 
cholesterol” inside relevant web articles. When users chose to move their mouse over the highlighted word, the 
in-text ad unit delivered a 15 second video explaining the health benefi ts of Flora Pro-Active.
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In-text video advertising allowed us to align Flora’s video advertising with health-conscious words 
across the internet. We were able to reach our audience at the right place and the right time – 
while they were actively seeking information on healthy living. 

Richard Brooke, Communications Buying Manager, Unilever 

Flora sought to raise brand awareness and position Flora Pro-Active as a “healthy butter alternative” 
amongst their target audience of 24-46 year old women.
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