In-Text Video Advertising Case Study: Xbox 360
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» CHALLENGE

Microsoft Xbox aimed to gain awareness and generate buzz for the highly-anticipated release
of Gears of War 2 during the 2008 holiday season.

CREATIVE SUMMARY

Using in-text video advertising, Microsoft Xbox double-underlined brand and product related words like “Xbox”
“Gears of War” and “HD graphics.” Upon mouse-over, the in-text video unit delivered stylish, cinematic video
teasers within relevant gaming content across the internet.

FLIGHT DATES
03/11/08 to 07/01/09

THE RESULT

» Over 66,000 User-Initiated Brand Impressions
» Click thru rate of over 4%

CLIENT FEEDBACK
Gamers are a particularly difficult audience to engage. In-text advertising gave Microsoft Xbox the
perfect format to cut through online holiday clutter and deliver a highly entertaining audio/video

experience on the users own terms.
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