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1.    20.1 million people in the UK regularly play games across 
various platforms for an average of 7.7 hours each week 
(GameVision 2010)

2.    To date across Europe, for consoles that accept advertising, 
there have been sales of 16.3 million Microsoft Xbox 360, 
16.5 million Sony PlayStation 3 and 24.7 million Sony 
PlayStation Portable (VGChartz August 2010). While 10.4 
million people visit online social/casual games websites in 
a month (UKOM July 2010)

3.    Game console usage was up 21% in June 2009 over the 
previous year (Nielsen)
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           4.   72% 
      of gamers recall seeing ads   
    for brands in-game. In 2009  
   there was a 20% increase in 
   average ad recall from the 
   year before and the average 
   brand recommendation lift   
   scores were 29% ahead  
         
             (Microsoft 2009) 

5.   The global Dynamic In-Game Advertising market alone is estimated to reach 
£153.6 million in 2010 (emarketer 2009) while global ad spend in online social / 
casual games was estimated to be £143.8 million in 2009 (emarketer 2009)
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