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Doublefusion Microsoft Corporation
Noam Korin Jeff Pabst
noam@doublefusion.com 020 3425 1491

020 3159 5032 jeff.pabst@microsoft.com

Electronic Arts (EA) Microsoft Advertising

Joshua Graff Chris James

jigraff@ea.com 0203 425 1438

0207 761 6287 chrith@microsoft.com

IGA Worldwide Sony Computer Entertainment
James Salins Europe (SCEE)

0207 250 4338

jsalins@igaww.com Jo Fawell

jsalinsBigaww. 0207 859 5000

IGN Entertainment Jo_Fawell@scee.net

Stacey Knight
020 7632 2370
sknight@ign.com
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A huge thanks to the Games Steering Group, who made

this handbook possible: Joshua Graff (EA Games), James
Salins (IGA Worldwide), Chris James (Microsoft), Jeff Pabst
(Microsoft), Jo Fawell (SCEE), Kerry Lee (SCEE), Noam Korin
(DoubleFusion) and Rich Keen (IGN.com).
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Jack Wallington, head of industry programmes
Chloe Burrell, senior marketing executive
Amy Kean, senior marketing and pr manager
Stuart Aitken, editorial manager

Harriet Clarke, communications executive
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Killer

Games 1. 20.1 million people in the UK regularly play games across
.. various platforms for an average of 7.7 hours each week
Advertising (GameVision 2010)
Facts .
2. To date across Europe, for consoles that accept advertising,
there have been sales of 16.3 million Microsoft Xbox 360,
16.5 million Sony PlayStation 3 and 24.7 million Sony
PlayStation Portable (VGChartz August 2010). While 10.4
million people visit online social/casual games websites in
a month (UKOM July 2010)

3. Game console usage was up 21% in June 2009 over the
previous year (Nielsen)

4. 72% AN

of gamers recall seeing ads
for brands in-game. In 2009
there was a 20% increase in

";‘4, L average ad recall from the
-, year before and the average
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(Microsoft 2009)

5. The global Dynamic In-Game Advertising market alone is estimated to reach
£153.6 million in 2010 (emarketer 2009) while global ad spend in online social /
casual games was estimated to be £143.8 million in 2009 (emarketer 2009)
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