
Search for Publishers
Colm Bracken
Group Search Manager, Microsoft Advertising
December 3rd, 2009



State of Play according to NNR

Entertainment

Industry

Year Unique 
Audience

ActiveReach Time per 
Person

Page Views

Oct 09 30.90m (+14%) 78.93%  (+24%)1hr 13mins 
(+33%)

2.98bn (+19%)

Oct 08 27m 63.43% 0hrs55mins 2.5bn

Year Unique 
Audience

ActiveReach Time per 
Person

Page Views

Oct 09 33.70m 
(+14%)

85.98%  
(+3%)

5hrs 14mins 
(+15%)

13.3bn 
(+13%)

Oct 08 29.67m 83.83% 4hrs34mins 10.2bn

News and Info

Bing



Whereôs the traffic coming from?

Industry

Upstream Sites before News Sites Upstream Sites before Entertainment Sites

Category %of all traffic

Search Engine 26.56%

News & Media 20.41%

Entertainment 17.64%

Category %of all traffic

Search Engine 30.53%

Entertainment 20.08%

Social Networking 14.73%

Bing



Search is a Pull Medium ïDôoh!

Industry Bing



Industry

óInô vs óOfô the Public Interest

Bing



Top Trending Searches in 09

Industry Bing



άbŜŀǊƭȅ ŀƴȅ ǉǳŜǎǘƛƻƴ ƻƴŜ ƳƛƎƘǘ ŦǊŀƳŜ Ŏŀƴ ōŜ 
answered in one way or another by mining the 
implacable Database of Intentions that is building 
ǎŜŎƻƴŘ ōȅ ǎŜŎƻƴŘ ŀŎǊƻǎǎ ǘƘŜ ƛƴǘŜǊƴŜǘέ  

John Battelle ïco founding editor of Wired Magazine 

and author of ñThe Searchò

Industry Bing
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Industry

Search can inspire News . . .

ñSearch behaviour indicates Tory election winò

Bing



Å Good content will always be king

Å Distribution mechanisms will continue to evolve

Industry

Portals

Dispersed Search Entry Points

RSS/XML Feeds

Social Media

Portals

Limited Search Entry Points

Email Subscriptions

Message Boards

Pushing and Pulling

Now Then

Bing


